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Tom tat:
ghién ciru dd phdt trién mé hinh cud Ngoc & Trong (2018) do heong long yéu
Nmm’c kinh té ciia nguwoi tiéu ding thanh thi VN vao boi canh tiéu ding mét
san phcfm cu thé la giay/dép quai hdu. Két qua cho thdy hanh vi tiéu dung
hang néi bi chi phoi bm cd hai nguyén nhdn cam xuc yéu nwoc klnh 1é ciia nguoi tiéu
diing va nhan thire vé chat heong hang néi cia ho, trong aé yéu to cam xuc quan trong
hon nhén thire. Phat hién ciia nghién ciru ndy c6 thé ing dung truee tiép dé gia tang hiéu
qua cudc van dong “Nguoi VN wu tién dung hang VN do By Chinh tri nudc ta phat
déng tir nam 2009. Mé hinh nghién ciru dwoc kiém chimg trén div liéu 291 nguoi tiéu
diing tai thanh phé Nha Trang, sir dung phirong phdp mé hinh cau triic tuyén tinh (Sem)
voi 06 bude tuan tw nhie dé xudt ciia Kline (2011). Do dé6 bdo cdo nghién ciru con duwoc
sur dung nhu mot tham khdo cho cac nha nghién cuu su dung Sem trong phdn tich dinh
lirong.
Tir khoa: Tinh yéu nwoc, long yéu nwoc cua nguoi tiéu dung, chii nghia vi chiing
tiéu dung; sdn pht“;m trong nudc, danh gid san pht“;m.

Abstract:

The study has developed the model of Ngoc & Trong (2018) to measure the economic
patriotism of Vietnamese City-Based consumers into the context of the shoe consuming.
The results show that domestic consumer behavior is dominated by both the emotion
of economic patriotism and the cognition of the product quality of the consumers, but
the emotional element is more important than the cognition element. The findings of
this study can be directly applied to increase the effectiveness of the campaign “The
Vietnamese preferably use Vietnamese products”. The research model is tested on the
data of 291 consumers in Nha Trang City, using structural equation modeling (Sem)
method following 06 sequential steps as proposed by Kline (2011). Therefore, the
research report is also used as a reference for the researchers who use Sem in their
quantitative analysis method.
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