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Tom tit
ai bdo nay la trinh bay mét nghién ciru thuc nghiém vé phirong phdp do
B lwong kKhai niém bdc ba trong nghién ciru khoa hoc hanh vi, vdn dung vao tinh
hudng khai niém gia tri cam nhdn (GTCN) cua sinh vién dai hoc Viét Nam
(DHVN) vé dich vu dao 1qo cua nha truong. C6 5 truong dai hoc cong lap cung thuéc
khoi nganh dao tao Kinh té trén dia ban Tp HCM dwoc chon vio tong thé nghlen ciru.
Cac khai niém GTCN ciia sinh vién xay dung dia trén Iy thuyét Marketing vé GTCN
cua khach hang (customer perceived value). Tac gid sir dung phwong phap md hinh
dwong dan PLS (partial least squares structural equation modeling, viét rat 1a PLS-Sem)
dé danh gid chat lwong do lmmg ciia khdi niém GTCN ciia sinh vién. Pong thoi phan
tich PLS-Sem ciing dwa ra bang chu’ng thong ké dé tac gia kiém d‘mh cdc gid thuyét
nghién cieu. Két qua nghién civu cho thdy hop Iy khi do lwong GTCN vé dich vu ddo tao
tai PHVN nhw mét khai niém bdc ba, trong dé cam nhdn vé nhitng o nhdn dwege va hao
ton tai chinh bo ra ciing nhau hinh thanh nén GTCN toan dién cia sinh vién. Tdc gid
ciing néu mét sé6 ham y chinh sach vé viéc trién khai hiéu biét vé cdu triic GTCN ciia sinh
vién PHVN VAo thiee tién Qudn tri Cac dai hoc dé dem lai cho sinh Vién trdi nghiém dich
vu gido duc 16t nhat.
Tir khoa: Gia tri cdm nhdn, Khéi ni¢m béc cao, khai ni¢gm béc nhit, khai ni¢m tiem
dn hinh thanh, khdi niém tiém dn phén dnh, cach tiép can lp lai....
Abstract
This paper presents an empirical study of the method of measuring 3™ order construct
in behaviour science which is applied to the setting of Vietnamese university student
perceived value. There are 5 economic public universities in Ho Chi Minh City selected
into the research population. The Vietnamese university student perceived value construct
is based on the marketing theory of customer perceived value. The author uesed the
partial least squares structural equation modeling (PLS-Sem) method to access the
quality of Vietnamese university student perceived value construct. While PLS-Sem give
the statistical evidences to help the author to test the research hypothesises. The research
result shows that it is reasonable to measure Vietnamese university student perceived
value construct in training services at VN as 3" order construct, in which perceptions of
what getting and financial giving together formed the overall student perceived value. The
author also suggest some administrative implications for the universities managing to
bring students the best education service experiment.
Keywords: Perceived value, high order construct, first order construct, refective
latent variable, formative latent variable, replication approach.
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