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Tom tat
ai viét tong két Iy thuyét vé phirong phap tinh chi sé xép hang trieong dai hoc
B (PH) va xdc dinh khe trong trong linh viec nay, tie dé dé xudt phirong phdp
tinh chi s6 xép hang trirong dai hoc VN (PHVN) theo cam nhdn nguoi hoc.
CAcC chi tiéu cdu thanh chi sé xép hang PH dwoc X4 dinh dia trén Iy thuyét Qia tri cam
nhdn ciia khach hang trong linh viee Marketing; phuwong phap thong ké da bién SEM
dwoe sir dung dé xdc dinh cac trong s0 cua cdc chi sé thanh phan, dong thoi danh gid
chdt lu’ang do lwong ciia chi s6 xep hang. CAc tac gid thiét ké quy trinh Iy thuyet Voi cac
budc can Iam va cac cong thire can sir dung. CAc tac gid ciing Neu mot sé két lugn ciing
nhw goi y vé chi sé xép hang PHVN theo cam nhdn nguoi hoc nay.
Tir khéa: Xép hang truong dai hoc, chi sé xép hang, gid tri cam nhdn ciia khdch
hang, trung binh nhéan.

Abstract

The paper reviews literature on methods for calculating university rankings and
identifying the gap of the university rankings. After that, authors propose a method
of calculating the Vietnam university rankings from learners’ view. The indicators of
university ranking index are built on theory of customer perceived value in Marketing.
SEM multivariate statistical methods is used to caculate weights of indicators and to
assess the scaling quality of ranking index. The authors suggest a design for theoretical
calculation process with the steps to take and the formulas to use. The authors also make
some conclusions as well as suggestion for the calculation of the Vietnam university
ranking index.
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